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R. J. REYNOLDS TOBACCO COMPANY 
RETAIL PARTNERS MARKETINO PLAN CONTRACT 
SELF-SERVICE PACK OUTLET • LEVEL 2 


R. J. Reynolds Tobacco Company (RJR) Is pleased to announce the followlna RelaH Partners Maihellng Plan eReellve Januaiy 1,1996, for retail eecounls that meet the 
foUowtng crhella; 

• 51%oriTMretotallndustiYvelunnetoldbythepack 

• IDO* cartons Industry brands and minimum of 17 cartons of RJR brands sold per week. 

OWribution of RJR brands In all prtoe-tiers as required. 

Retailers not tneetlng the above requirements should discuss attematlves with an RJR Representallve. 


MERCHANDISINO/PRESENCE PROGRAM ELEMENTS: 

• RJR Full Price pack display in prime position. 

• RJR Full Price pack display In primary seUIng area. 

• RJR Savings brand pack dlspl^ts) in a primary Savings Brand posHlon. 

• Displays selected will merchandise no less than 40 pack lacings of product. 

MERCHANDtSINGIPRESENCE ELEMENT REQUIREMENTS 
Ftill,Price PisplaYi 

• Display SI tnrisi be loealed at SI coth regisler In primary position as determined by en RJR representsllva. 

• Display t2 must be self-senrioe end may net be otelnicted from consumer by competitive displays or other prsduett. 

• Bolh displays must be self-service and may nol be obstructed from consumer by competitive displays or other products. 

Saulnoi Mspiat 

• Seleoled display(s) mutt be adequate In size to display and promote ALL RJR Savings Brands deslgnaled for display by an RJR representative. 

• MuHIpIo displays/locations may be used lo adequately memhandise RJR Savings Brands, as approved by en RJR rapreeentative. 

• Retailer will pr^e RJR pricing capabtlily no Iw thm parity whh other tobacco companies. 
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nJR t s s e rv s s tl i u ri ght l orlin s l ap prsv sl s f d i iplay t i*>sri i s l no typ e s, sU a s mill IriL atlons. Ol^lays, fcdures, and free-etanding eignage will be lit as 

ADDITIONAL MERCHANDISINOfPRESENCE REQUIREMENTS 
- Retailer further agrees to: 

Provide pfomollonal assislanee as requested by RJR. 

- Display RJR’Lowetf brands, if appllo^ 

• Provide RJR accurate volume intormotion 


designated by RJR. : 

f c 


~ Authorize primary and other suppilers to release brand style volume Information to RJR. 

- Provide RJR share od available aignage equal lo RJR Shara of Market. 

- Provide RJR share of apace equal to RJR share Of market on carton merohandisfrs, H applicable, Mnimum acceptable apace as determined by an 
Represenlalive, 

- Ensure adequate quantity of RJR brands are maintained lo minimize out of stook, including brands designated for display. 

- Accept new RJR brand atyfea, aaroquesled. 

• ' " Permit RJR to make reasonable audits of performanoe and to inspect and rotate RJR products. 

Psimanent RJR advertising vritl be affned to RJR displayt/marohandisars udiized under tMs egreement. Reteller will not permit eddltlottal advertising of eny Und, 
including that rsiollng to le^lerB own products, to be affixed to or interfere wHh RJR displays. 

• Changes In agreed looatioo of displays/edvertlsino, or effectiveness of location will result lermlnaUon of this agreement. 

• Resbicling RJR's ebillty to display, promote or distribute RJR brands or the abllHy to compete equally with Other tobacoo companies in all eraas at retail, yrill retult 
In terminatien of the agreeinem, 

• RJR reserves the right to modify or termlnalalhitagieementafternolloa to ralailer. InIheevenlorhIufeefperfMmaneebylherelailsr.fftiscenIraotmaybe 
terminated by RJR (oilhwHh and without notice. 


MERCHANDISINQff>RESENCE PAYMENT 

RJR volume will be determined by the everege weeUy sales of alt RJR brands during lha most recent Jvncmlh period. 

RJR will pay qualifying retailer il^O par month for performance of all requiremenis under this agteemant, 

R. J. Reynolds Tobaoco Company will make payments by check as soon as practicable eller the end of each calendar quarter. Peyments will be made (or slcres 
renderirH) fun performance during a quarter, end on a pro rata basit tor stores rendering performance lor lets than one fUll quarter, but mote than otte calendar month. 
Retailer will net deduct amounts due under contract from Invoices due RJR. 


RETAIL ACCRUAL PROGRAM ELEMENTS 

• Qualifying MerehandisIngfPresenoeeienwnts of RJft'e Retail Partners Marketing Plan. 

• All requiremenit/erftaria stated in MerohandlsIng/lWenoe section are applicable to Retail Accrual program. 

Program Optlont 

Option 1;. RJR Relall Accrual • monthly accrual baaed on RJR designated Level 1, Level 2, or Level 3 RJR volume grid. 

Option 2: RJH Relall Accrual with Retaller/RJR Match • monthly aeenial with additional RalaUer/RJR Match funds based on RJR designated Level 1, Level 2. or Level 3 
RJR volume grid. 

RETAIL ACCRUAL PROGRAM OPTION REQUIREMENTS 
OPTION 1 

> Accnial preoess will begin on contract signing date H prior to the lSth day of Ihe month. Sign up after the tSIh day of the month will atait accrual the following 
month. 

• Retell Accrual funds sre lo be utilized to promote selected RJR Full Price snd Savings Brands at designated by an RJR Reprasentativa. 

• Partner Promotions, tpecffic lo Relafl Accrual participants, will be available based on level of Retail Awual participation arid RJRvolunM category oriteria. 

Partrter Promotion patllcipaliorr, as required by the Retail Accrual program, is necessary to moxinidze accrual fund appHootton. Relaileri electing not to participate 
In Partner Promolion(s) rMII loee usage of funds designated for such purpose. 

> All promotions require approval by RJR prior lo implementation. 

• Retailer reimburawnent v^ occur at soon as practicable following tuooesslul comfdetion of (ha subjed pte^pprovod RJR Retell Accrual ptomolion. 

• RJR Pronvotion Dollar liability is limkad 10 the allocated dollar amount of Retail Accrual as designate by RJR. 

< Retail Accrual funds will be seetued by Ihe month. Funds accrued during one calendar quarter are available tor use Immediately. 

• Unused funds may be carried over to Ihe subsequent quarter with prior approval by RJR. 

• Funds not utilized (or Ihe designated year may not be carried over to the aubsequeni year. 

OPTION 2 

• All requirements/beneftts slated in Option 1 ate applicable to Option 2. 

• Retailer must provide matching funds in sn amount equal lo 50% of Option 1 rale. Retailer match dollars tra uiWzed in Ihe same manner as Option 1 funds and 
are payable not later than individual promotion completion. 

• RJR will proride additional funds In an amount equal to Retailer Match monlBS. RJR Match monies will be accrued on a monthly basis and are available for use on 
. the same basis as the Option 1 funds. 
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R. J. REYNOLDS TOBACCO COMPANY 
RETAIL PARTNERS MARKETINO PLAN CONTRACT 
SELF-SERVICE PACK OUTLET - LEVEL 2 
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ADDITIONAL RETAIL ACCRUAL REQUIREMENTS 

• Display al2S, quanlity, promotional tlmerraine, and promotional typo will bo approvsd by an RJR Reprasentstivs. 

> Promotional advetli^ng associatod with RJR Brands will be airKsd Is, or above each display, as approved by an RJR Representallve, 

> Retailer will nol permit advertising of any Mnd. Including (hal relating to retailers own products, to be sRiaed to RJR displays (lempotary and/or permanent) wlthoul 
prior consent of RJR. 

• Retailer agrees to maintain RJR displays and signage (temporary and/or permanent) in an unobstructed manner. In Ihe localion agreed upon by an RJR 
Representative. Changes in location of displays, or effeetivaness ol display leeatlon, will terminata this agreement. 

• Should retailer be permanently disqualified under RJR's Retail Partners Merchandising/Presence programs, participation in the Retail Accrual program end all 
other RJR Promotional programs t^ll bo terminated. 

Iw TuMvil MtntHiciHoi) 
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Typi of Organization: Corporation Sole Proprietor . Partnership, Estete, Trust, etc. 

la this a corporation exempt from bsckup withholdinQ? Yes No • 

Ptease use the appropriate line to fill in tha name and Taxpayer Identification Number: 

-Corporation Name __ '• _ EIN_ 

or ' 

Sole Propriator'a Name __ ‘ _ S.S. No, 

Sole PrDpfietof'a Business Name EIN__ 

or 

Partnerahip, Estate, Trust, etc. EIN ^ ^ 



Address (Number, street, and apt. or suite number) 
Address ICity. stele, end ZIP code] __ 



C«rdnepdeA: 

Undtr pOApitioi pi Mdvy, I CMtdy lh«l: 

1. TM Mftu ihown ibpv« ii iny canpct ld*Al>f«eili6d numbtr Cor I »m widino for i numbir to bo Cuuod lo lad 

2, Iwn not MbtWt to wiiMvoidN>Q b«cPVM: M I pm yaompt ipm bacKuo wfthfioidine, ^ I l>Ovy net b«*A neiMiod by th« rWvonM S*rvl04 tSPi ■ *m Msloet to bPCkyp Mhhhotdint pb « rMuTt Ol • fadurt to 

npon ad MiTMt pr OKyidandB. DT Icl tha ms hM noiXM m* that I am M (onpar awb^ 10 backup iMithholdinB- 

C«fMdMian IwtniotiMai Vod nw«i erow out Ham 2 abowa U you Mv« baan ncttUad by Iha StS Ihii you m currontfy liiblacl w bodewp wHhiwMne bociuai of tihdiffoeonine MarHl on yeti* tla Muan. 


Store Name (Please Print) 

Street Address gR 3 'S- /j^co 

Cltv/State /y&OO 


RJR Account No. 

RJRTenritory No. _ 

Zip Code / 7 ? 


Call Classirication 


Branch (if Chain) 


Type 

# 

Store, 

Monthly Payment 

Total Quarterly 
Dollar Amount 
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FUNCTION 
FUNCTION 
A-ADD 
ExEND 
DxDELETE 
CxCHANGE 


Retailert ^Signat ug 

R. J. REYNOLDS TOBACCO tdMPANY 
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Source: https://www.industrydocuments.ucsf.edu/docs/tnbyOOOO 
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